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This publication presents summary results of the Population Survey Monitor (PSM).

*® % 66 PES PSS EEEE S EE S EREEEEEESSE SO EECOCTEEECEES

The PSM is a quarterly household survey of approximately 3,000 households conducted
throughout Australia. Each survey includes a core set of socio-demographic questions
and a variable set of topics requested by various Commonwealth and State Government

clients.

The estimates in this publication are based on a sample survey of households
throughout Australia and are subject to sampling variability because data are not
collected from all households. Relative standard errors give a measure of this variability
and indicate the degree of confidence that can be attached to the data (see Technical
Notes on pages 19 and 20 for more information). The standard errors for some statistics
are relatively high and users are advised to exercise caution when interpreting the
figures. These data cells are marked with * to indicate that they should be viewed as
merely indicative of the magnitude involved. -

T 4 6 & 8 & ¢ O & QS EC e T e E S EEE TS E NSO EETESES ST

* relative standard error greater than 25% — subject to sampling variability too
high for most practical purposes

** relative standard error greater than 50% — subject to sampling variability too
high for most practical purposes
not applicable

T %8 GG OSSO E ST e TR ES O EESEEESE S EE S

Where figures have been rounded, discrepancies may occur between sums of the
component items and totals. Published percentages are calculated prior to rounding of
the figures and therefore some discrepancy may occur between these percentages and
those that could be calculated from the rounded figures.
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»

For information about statistics in this publication and the availability of related

unpublished statistics, contact Theo Neumann on Adelaide (08) 8237 7303.

For information about other ABS statistics and services, please refer to the back of this

publication.

W. McLennan
Australian Statistician
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MAIN FEATURES
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HOUSING

POLICE

CONSUMER EXPECTATIONS

ENERGY USAGE

ORGANISED SPORT

COMPUTER USAGE

ALCOHOL CONSUMED

Over 4.7 million households (70.3%) own or are purchasing the residence in which they

live. Approximately 2.0 million households are living in the first dwelling they purchased.
Of those 2.0 million households, almost 20% purchased their dwelling before 1970 (refer
to tables 1 and 2).

Of all persons aged 18 years and over, 14.2% were very satisfied and 53.7% were satisfied

with the services provided by police (refer to table 4).

Over 2.7 million households (40.7%) indicated in February 1998 that they intend to
purchase a major item in the June quarter 1998. Over 1.2 million households (18.4%)
indicated that they intend to buy a household item worth more that $200 in the June
quarter 1998, and over 0.9 million households (13.7%) intend to go on a holiday worth
more than $500 (refer to table 5).

Electricity is clearly the most popular main energy source for cooking (61.8%) and water
heating (57.3%). This compares to around 34.0% of households who use gas for these
purposes. No discernable difference is evident in the proportions using gas and

electricity for room heating (approximately 34.0%) (refer to table 7).

In the last 12 months, 37.0% of males and 27.7% of females aged 18 years and over have
participated in sport or physical activity organised by a club or association (refer to
table 8).

In over one third of all households (35.4%) a household member uses a computer at
home at least once a week, and 89.4% of these households also have a printer (refer to
tables 9 and 10).

Over 59% of people reported consuming alcohol in the last week. Beer was the
preferred beverage being consumed by over 4.7 million (35.1%) people, followed by
white wine (18.7%) and spirits and liqueurs (16.0%). Alcohol consumption was highest

among males in the 25-34 year age group (76.6%) (refer to tables 11 and 12).
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MAIN FEATURES continued
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CULTURAL VENUES

In the last 3 years, 25.4% of all South Australian usual residents visited the South
Australian Art Gallery, 32.0% visited the South Australian Museum, and 19.2% visited the
South Australian State Library (refer to table 13).

ART AND CRAFT

In the last 3 months, hand made art and hand made craft were purchased by 5.3% and

18.8% of persons aged 18 years and over respectively (refer to table 14).
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1 FIRST HOME OWNERS AND FIRST HOME BUYERS

...................‘...I...‘..'.......Q'..l....O.......I.'.......'...

YEAR OF PURCHASE..............coees TOTAL...........
Pre  1970- 1980~ 1990- Don't Pro-
B Household type 1970 1979 1989 1998 know portion  Number

f e b €5 m e 8 6N e e AN AN EP T EP KO KA AEI LI R EO X O ELIEILEICOTIPIIAIEITEOIATEEBEEPIOIAOT LD

% % % % % % ‘000
Person living alone 37.7 *4.9 18.0 32.0 *6.4 100.0 344.7
Married couple(a) only 29.0 135 18.0 34.2 *5.4 100.0 558.2
Parents(b) with children(c) aged 15+ 28.0 40.4 15.0 *9.8 *6.8 100.0 3153
Parents(b) with children aged 0-14 *x *2.6 41.9 52.3 *2.6 100.0 515.7
Parents(b) with children(c) aged 15+ and 0-14 *x 30.5 443  *241 *x 100.0 149.4
Other households *11.0 *10.4 *18.3 54.1 *x 100.0 118.1
All household types 19.9 14.5 25.8 35.1 4.7 100.0 20014

B R R R R R R R
‘000 ‘000 ‘000 ‘000 '000 ‘000

All household types 397.4 291.2 517.2 7015 94.0 .. 20014
R R R R R R
{a) Includes defacto couples.

(b) Includes married/defacto and single parents.

(c) All children aged 15+ who are unmarried.

L 2 TENURE OF CURRENT RESIDENCE

...0.....'..'....l........................O..."..............'......

4 TENURE....uueeieiririeniiiaeeinnns TOTAL...........
Owner/ Public  Private Pro-
Household type purchaser renter renter Other portion  Number

e a2 60820008t se st Ee s PI LRI AEIIELIIPLIIILTEILIIPICEOIPIBIILICEOIEOTESTEDY

% % % % % ‘000

Person living alone 61.6 11.0 235 3.9 100.0 14644

Married couple(a) only 79.7 3.6 144 2.3 100.0 1677.9

Married couple(a) with children 81.9 21 135 25 100.0 23935

Single parent with children 45.7 18.6 30.4 *5.3 100.0 528.8

Other households 45.2 *3.4 46.2 *5.1 100.0 722.3

: All household types 70.3 5.8 20.7 3.2 100.0 6786.8
‘000 '000 '000 ‘000 ‘000

All householid types 4768.2 394.0 14051 2195 .. 67868

e e R R R R EE R ERE SRR SRS AN S AR

(@) Includes defacto couples.
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3 PERSONS WHO HAVE MOVED IN THE LAST 12 MONTHS

® O & 5 & 5 5 5 000 OO OO OO S OO OB O P OO OB OO DD D SO O 00D OO DSBS OO NS NN N s e 0SSP

9
"
:
t
"
b

Moved in the Didn't move in the
fast 12 months.... last 12 months...... Total.....c.ooveveiivann.
Characteristic ‘000 % '000 % ‘000 %
- Age group
18-24 years 774.3 426 10429 57.4 1817.2 100.0
25-34 years 941.2 335 1867.2 66.5 2808.5 100.0
35-44 years 450.4 16.1 2354.0 83.9 2804.4 100.0
45-54 years 282.4 11.8 21147 88.2 2397.0 1000
5564 years 101.0 6.5 14546 93.5 15556 100.0
65 and over 117.4 5.8 19124 94.2 2029.8 100.0
Sex
Male 13414 20.3 5261.4 79.7 6602.8 100.0
Female 13253 19.5 54845 80.5 6809.8 100.0
Labour force status
Employed full time 13153 22.8 4 441.4 77.2 5756.6 100.0
"Employed part time 495.3 20.3 1948.1 79.7 24434 100.0
Unempioyed 256.0 37.3 430.5 62.7 686.5 100.0
Not in the labour force 600.2 133 39258 86.7 45259 100.0

Highest educational qualification attained

Still attending *42.8 *51.1 *40.9 *48.9 83.7 100.0
High school certificate or less 12825 186 56253 814 6907.9 100.0
Trade certificate/apprenticeship 347.3 188 1503.6 812 1850.9 100.0
Certificate 416.6 20.2 1643.2 79.8 2059.8 100.0
Associate or undergraduate diploma 2003 235 653.3 765 853.6 100.0
Bachelor's degree 373.3 226 1276.4 77.4 1649.7 100.0
Other *k *x *% *% *k 100.0
Total persons 2 666.7 19.9 10 745.9 80.1 134125 100.0

R R R R R O R A R I R e R I N R IR
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4 SATISFACTION WITH SERVICES PROVIDED BY POLICE v

AGE (YEARS) ...t TOTAL............
65 and Pro-
Level of satisfaction 18-24 25-34 35-44 45-54 55-64 over portion Number
MALES

% % % % % % % '000
Very satisfied 9.1 8.6 17.1 22.4 11.8 13.3 14.0 923.6
Satisfied 52.6 58.0 55.3 47.1 52.3 58.5 54,1 35710
Neither 23.1 16.3 14.4 13.3 *8.6 *5.7 13.9 919.3
Dissatisfied *7.4 11.4 8.3 12.3 20.8 13.3 11.7 775.1
Very dissatisfied *7.7 *2.3 ** *3.1 ** *3.5 3.0 200.6
Don't know ** *3.4 *3.9 *1.9 *4.4 *5.7 3.2 213.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 6602.8
Total 917.4 13924 13868 12064 783.1 916.8 .. 66028

ooooacvtnoo‘ocnacoa‘aao-c)-o'--»cvoo»ooncooo»ao-‘o«coattcocooa.nllaoulo

FEMALES
% % % % % % % '000
Very satisfied 12.1 8.6 15.7 13.2 211 18.9 14.5 984.8
Satisfied 48.4 57.0 53.4 50.8 50.1 57.6 53.3 36323
Neither 18.5 20.4 13.4 16.1 15.2 *5.2 148 10112
Dissatisfied 12.7 6.3 12.3 12.5 *5.6 8.6 9.8 666.0
Very dissatisfied *5.2 *1.8 *1.4 *2.5 *3.0 ** 23 153.7
Don't know *3.0 5.9 *3.7 *49 *5.0 9.0 5.3 361.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 6809.8
Total 899.9 1416.1 1417.6 1190.7 772.5 1113.0 .. 68098
PERSONS

% % % - % % % % '000

Very satisfied 10.6 8.6 16.4 17.8 16.4 16.3 142 19084
Satisfied 50.5 57.5 54.4 489 51.2 58.0 53.7 72034
Neither 20.8 18.4 13.9 14.7 11.9 5.4 144 19305
Dissatisfied 10.0 8.8 10.3 12.4 13.3 10.7 107 14411
Very dissatisfied 6.5 *2.0 *1.2 *2.8 *2.5 *2.0 26 354.3
Don't know *1.6 4.7 3.8 3.4 4.7 7.5 4.3 574.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125
‘000 ‘000 '000 ‘000 ‘000 ‘000 ‘000
Total 1817.2 28085 28044 2397.0 15556 2029.8 .. 134125

65 859 668680650609 66080 000080000000 00000000E0000E00000RERTIIPIIOPRIEIEIROIINRIOIIOIIFOIERIEOIOTEROIOTOIDRTIOSIPORORIOICORTOLITBITTTOTS
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5 HOUSEHOLDS' INTENTION TO PURCHASE SELECTED ITEMS(a)

® O & 5 6. 5 65 00 5 06 5 O 5O OS5 O DD O OO O OO PO O OO OP O DO O LSOO PO Pe PN DO OSSP S0P e e

Number  Proportion(b)

item '000 %

I A A I I T R R R R I I I I R e R I I R R R

- A new car 202.2 3.0
: A second-hand car 408.4 6.0
A personal computer 218.8 3.2
Household item worth more than $200 1246.4 18.4
Home alterations or additions worth more than $500 7525 111
Landscaping worth more than $500 262.5 39
A holiday worth more than $500 928.4 13.7
Any other item worth more than $500 187.4 2.8
Total(c) 2763.1 40.7

B R R R I A I 2R T IR AR A R L I I I

(a) iIntention to purchase in the june quarter 1998.
(b) Proportion of all households.

(c) For the total number of households intending to purchase, the sum of the components
is larger than the total as a number of households intend to purchase more than one
item.

6 HOUSEHOLDS' INTENTION TO PURCHASE SELECTED ITEMS(a), By Income Quintile

......................'..Q.......................0....'...‘......C.O.

Do not intend
Intend to purchase... to purchase............. Total...coceeveevnaennnn.
Household income quintile ‘000 % '000 % ‘000 %

595 68 2P S E PG EEE ORI SOOI EET 0SS EOIITITEIEEIEIBTOEILEEPIIITOEIEOEIFIETCS

First quintile (lowest 20%) 194.4 175 915.8 825 1110.1 100.0
Second quintile 360.9 29.8 849.0 70.2 1209.8 100.0
Third quintile 509.2 41.6 714.3 58.4 12236 100.0
Fourth quintiie 586.7 54.5 489.3 45.5 1076.1 100.0
Fifth quintile (highest 20%) 720.2 64.5 397.0 35.5 1117.2 100.0
Don't know(b) 391.6 37.3 658.3 62.7 1050.0 100.0
Total 27631 40.7 4023.7 59.3 6 786.8 100.0

S 6B R AT OSSN N AL RA AR AT ARV AT R AT RS AN R AV ALSTABNEASSASNALECRAVLIOTYAIREADABPpOIE Ty

(a) Intention to purchase at least one of the selected items listed in table 5 in the June quarter 1998.

(b} Household income not reported.

€0 000 606006805 0606006008080°00CPIIIEECEEENAEIOSEOIOEEEOLIAGEEIGPENOEOEOSOSIEBOSIOEBOEDIEOERNGEIEBOLNINNRISESIIANOILOLIOEGBSEDOIAGEOSIBRTOSIGSIEBLEOGSTDSLE
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7 MAIN ENERGY SOURCE USED BY HOUSEHOLDS(a)

Water heating..... COOKING.........cccuun. Room heating........
Energy Source '000 % ‘000 % ‘000 %
Electricity 32128 57.3 3 466.9 61.8 1901.4 339
Gas 19273 344 1888.3 33.7 19215 34.3
Electricity/gas(b) .. .. 200.8 36
Sotar 275.0 4.9 “u . .. ..
Wood 62.4 1.1 38.8 0.7 971.0 17.3
Other 39.6 0.7 *14.7 *0.3 144.3 2.6
No energy source .. . . .. 671.3 12.0
Don't know 92.4 1.6 .. ..
Total 5609.5 100.0 5609.5 100.0 5609.5 100.0

L reeravEavavvevaavasPALLAVEGIAVISYOVYITAYIRITASIAVR RS AT TAYRAYALL LY
(a) Excludes approximately 1.2 million (17.3%) households which did not provide energy consumption details.

(b) Energ/ source is considered to be half electricity and half gas.

.n-.-n..o’n..-o-oouo-cuuo'c..o.-ot..'u0.-.Qo-o--a-n.oooc--c.noon.-o.lno-..c.lloin:.ot..looca.
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8 PARTICIPATION IN ORGANISED SPORT(a) IN THE LAST 12 MONTHS

"......................I............‘........Q..............Q.......

AGE (YEARS ) . ittt TOTAL.............
65 and Pro-
Participation 18-24 25-34 35-44 45-54 55-64 over portion Number
MALES

% % % % % % % '000

Participated in organised sport(a) 50.3 50.9 36.5 31.2 22.4 23.2 37.0 2440.8
No participation in organised sport(a)  49.7 49.1 63.5 68.8 77.6 76.8 63.0 41619
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 6 602.8

2B VB F G R AY RN P AY R AT RGP APEINP AP AVI AT AN ANO RS RSN AP RET ST

'000 '000 ‘000 '000 '000 '000 ‘000

Total 917.4 13924 13868 12064 783.1 916.8 .. 6 602.8
’ FEMALES

% % % % % % % ‘000

Participated in organised sport(a) 44.3 37.2 29.3 23.6 15.8 12.7 27.7 1884.6

No participation in organised sport(a)  55.7 62.8 70.7 76.4 84.2 87.3 72.3 4925.2

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 6 809.8

P R R R N AL I A N I I A

'000 ‘000 '000 ‘000 '000 ‘000 ‘000

Total 899.9 1416.1 14176 1190.7 772,56 1113.0 - .. 6 809.8
PERSONS

% % % % % % % ‘000

Participated in organised sport(a) 47.3 44.0 328 27.4 19.1 17.4 32.2 43255

No participation in organised sport(a)  52.7 56.0 67.2 72.6 80.9 82.6 67.8 9087.1

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125

T R I e R I AR R
‘000 ‘000 ‘000 ‘000 ‘000 ‘000 '000

Total 1817.2 28085 28044 23970 15556 2029.8 .. 134125

42 58 8 €9 &8 AP RSB KT L LEDLEREEAEEIIP P LGP ETIASTHEI AN AIIEIIIILOIIOINST A0

(a) Includes sport and physical activities organised by a club or association.

5860 0600000806000 0a80000R00CE0Nessenecsesseressocsnesscssossnssssssstosnracssrsarsecncsnnsrconcece
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9 HOUSEHOLD USE OF COMPUTING EQUIPMENT

Number Proportion

Computer use '000 %
- Households which use a computer(a) 2402.2 35.4
Households which do not use a computer 4 384.6 64.6
Total 6 786.8 100.0

>3 8% €% e3P A BB A0 EDIEOHELEOIESPEIHNOIESDTII LSO

(a) Households where any member of the household uses a computer at
home at least once a week.

i 10 HOUSEHOLD(a) USE OF PERIPHERAL COMPUTING EQUIPMENT

............Q........Q'..............0........."....................

Number  Proportion(b)

g Peripheral equipment '000 %

P R R R e A A B A I AR}

Printer 2 148.6 89.4
Character/image reader or scanner 388.5 16.2
CD ROM equipment 1784.0 74.3
Modem 1120.8 46.7
Digital versatile discs 170.7 7.1
Total(b) 2 402.2 100.0

eseseerrernavatuaneavasvas et AT arEavsenan
(a) Households where any member of the household uses a computer at
home at least once a week.

(b) For the total number of households which use a computer, the sum of
the components is larger than the total as a number of households use
more than one type of peripheral equipment.

0 5 86900968 €85 68080880 PeET IR OLIPRGERNRESEROISEESLAELETIOIOEBIORNELIENIOETORILIENOAIOPROPROIILONOIOEOIGLLOIOEOAIRIRBOIOSLOOIIOSOIPLPOIOSICOTOIPRTTOOTDS
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1 1 PERSONS WHO CONSUMED ALCOHOL IN THE LAST WEEK

LR IR I I B IR IR I I K I B B B BE BN AN 2 AR IR IR B BE BN R IR BE B BN BN B IR BN N BECEE B BN BE BN N B N N B I I B R B R B BN B BE BN BN 2

AGE (YEARS)..viiiiiriiiii et enenaaenaens TOTAL.............
65 and Pro-
Alcohol consumption 18-24 25-34 3544 45-54 55-64 over portion Number
MALES
% % % % % % % ‘000
Consumed alcohol 65.5 76.6 71.6 68.2 63.6 61.2 68.8 45426
Did not consume aicohol 345 23.4 28.4 318 36.4 38.8 31.2 2 060.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 6 602.8

LR R R I R I A IR A I R N T I I S I A

‘000 '000 ‘000 '000 ‘000 ‘000 ‘000

Total 917.4 13924 13868 12064 783.1 916.8 .. 6 602.8
FEMALES

% % % % % % % ‘000

Consumed alcohol 42.7 55.7 52.8 55.6 50.8 36.9 49.7 33871

Did not consume aicohol 57.3 443 47.2 44.4 49.2 63.1 50.3 34226

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 6 809.8

R R R R o I I O I I I A A I I

'000 ‘000 '000 '000 ‘000 ‘000 '000

Total 899.9 14161 14176 11907 772.5 1113.0 . 6 809.8
PERSONS

% % % % % % % '000

Consumed alcohol 54.2 66.1 62.1 62.0 57.3 47.9 59.1 7929.8

Did not consume alcohol 45.8 33.9 37.9 38.0 42.7 521 40.9 54828

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125

[ R R I R R R AP
'000 ‘000 '000 '000 '000 ‘000 ‘000

Total 1817.2 28085 28044 2397.0 15556 2029.8 .. 134125

F T R O I e I I O N I R R R RN A
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SRR

12 ALCOHOLIC BEVERAGES CONSUMED IN THE LAST WEEK

AGE (YEARS) .t TOTAL.............
65 and Pro-
Alcoholic beverage consumption 18-24 25-34 3544 45-54 55-64 over portion Number
RED WINE
% % % % % % % ‘000
Consumed red wine 7.3 13.4 11.9 19.3 15.6 13.5 13.6 18238
Did not consume red wine 92.7 86.6 88.1 80.7 84.4 86.5 86.4 11588.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125
WHITE WINE
% % % % % % % ‘000
Consumed white wine 8.5 18.2 18.3 27.0 21.0 17.3 18.7 2 506.8
Did not consume white wine 91.5 81.8 81.7 73.0 79.0 82.7 81.3 109058
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125

R R I I I R I A I N AR

SPARKLING WINE(a)

% % % % % % % '000
Consumed sparkling wine(a) *1.4 5.5 6.0 4.8 *1.9 *1.5 3.9 524.3
Did not consume sparkling wine(a) 98.6 94.5 94.0 95.2 98.1 98.5 96.1 128882
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125
BEER
% % % % % % % ‘000
Consumed beer 36.2 41.2 36.1 35.2 33.9 25.3 35.1 47109
Did not consume beer 63.8 58.8 63.9 64.8 66.1 74.7 64.9 8 701.7
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125

KA R R R R KN E AN LRI AR P AP AR ANT AV BT ANS AT NSE AN AT SOy

SPIRITS/LIQUEURS

% % % % % % % ‘000
Consumed spirits/liqueurs 21.9 24.2 133 15.8 9.5 8.2 16.0 21455
Did not consume spirits/liqueurs 78.1 75.8 86.7 84.2 90.5 91.8 84.0 11267.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125
OTHER(b)
% % % % % % % '000
Consumed other(b) 4.8 6.5 3.3 *2.0 *2.4 3.7 3.9 525.3
Did not consume other(b) 95.2 93.5 96.7 - 980 97.6 96.3 96.1- 12887.3
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 134125

F T X I R R R
'000 ‘000 ‘000 '000 ‘000 ‘000 '000

Total 1817.2 28085 28044 2397.0 15556 2029.8 .. 134125

b K 65 868 40 85 S0P eNEOR EO NP LRD LS ENASE AT I LOEOI IO IGFIOLLEOILILIRIIENIIOERIICOILTOILETOII TSN

(a) Sparkling wine includes champagne.

(b) 'Other includes fortified wine, cider and alcoholic soda.

.-no-.n.o.a.o-.--o-a-o--.ncoo..n.--.'-o---.---.no..oo¢-c.-nco.----n-.o--o-a--u--.n-.n..o.o.o-
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13 VISITS(a) TO CULTURAL VENUES IN THE LAST 3 YEARS

® 0 5 5 5 5 0 0 B O O D S OO DO DS OO O OO OO NS OO D DO D OO DON NN SD eSS NN e NS eSS

AGE (YEARS ). ittt e e TOTAL............
65 and Pro-
Venue 18-24 25-34 35-44 45-54 55-64 over portion Number
SA ART GALLERY
% % % % % % % '000
SA Art Gallery visited *24.1 *18.3 29.5 29.0 *27.2 23.5 254 275.7
SA Art Gallery not visited 75.9 81.7 70.5 71.0 72.8 76.5 74.6 811.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 1087.3
SA MUSEUM
% % % % % % % '000
SA Museum visited 29.1 38.5 36.9 338 *32.2 21.3 32.0 3475
SA Museum not visited 70.9 61.5 63.1 66.2 67.8 78.7 68.0 739.8
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 1087.3

PR R R R R I I R R R I I I I R R I I I N S A A A A}

SA STATE LIBRARY

% % % % % % % '000
SA State Library visited *18.1 *15.5 19.6 30.2 *16.7 *13.0 19.2 209.1
SA State Library not visited 81.9 845 80.4 69.8 83.3 87.0 80.8 878.2
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 1087.3

“e s uesEererreres e canetrer s v e e tarornertovdhRar e
‘000 ‘000 ‘000 ‘000 ‘000 '000 ‘000

Total 144.2 187.2 212.6 219.9 107.4 216.0 .. 10873

PR I I I I I S N S R R I R I I N R R A R N R I A I A R A R I SR S A Y

(a) Visits by South Australian usual residents.
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14 ART AND CRAFT PURCHASES IN THE LAST 3 MONTHS, 1997(a)

AGE (YEARS) ..ttt it TOTAL............
65 and Pro-
item purchased 18-24 25-34 3544 45-54 55-64 over portion Number

D R e e R RS NN ERE NS I

HAND MADE ART

% % % % % % % '000
Purchased hand made art 4.9 6.7 6.3 6.5 4.2 1.4 5.3 696.5
Did not purchase hand made art 95.1 93.3 93.7 93.5 95.8 98.6 94.7 125626
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 13259.2

4B 6T A A B AET AR EY AP AYE A DR AP REVAI VAT EEV AR AN ISV NI YA

HAND MADE CRAFT

% % % % % % % '000
Purchased hand made craft 20.7 25.3 20.3 20.0 13.9 8.0 188 2487.1
Did not purchase hand made craft 79.3 74.7 79.7 80.0 86.1 92.0 812 107721
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 13259.2

B L L R R PR PR IR
'000 '000 '000 ‘000 ‘000 '000 ‘000

Total(b) 18245 2793.4 27829 23473 1529.0 1982.0 .. 13259.2
(a) includes data collected in the February, May, August and November PSM surveys.

(b) Total persons aged 18 and over is based on the 1997 population. -

-o-..oo--..c-.-o.-no-c-o.-q.-..u.-oana-ou-no-o-uoo.--co-.oa.-.--o--o.o.uo--.-.o.-.o.o-on...o-
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EXPLANATORY NOTES
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INTRODUCTION

LIST OF TOPICS FEB 1998

Housing

1 The Population Survey Monitor (PSM) is a quarterly household survey of
approximately 3,000 households conducted throughout Australia. The PSM is
designed to meet the needs of government agencies for household data. Itisa
user-funded survey where clients pay to include the topic of their choice. Each
survey asks a set of core questions of each usual resident aged 18 years and over
within the selected household. Questions for each client's topic are asked of a
randomly selected person aged 18 years or over within the selected household.

2 This publication presents summary results of the PSM conducted in February
1998. The topics included in this survey were as follows:

3 Contains data on year of purchase by household type for first home owners
and first home buyers, tenure of current residence, and characteristics of persons
who have moved in the last 12 months.

Satisfaction with police services

Consumer expectations

Energy usage

Organised sport

Computer usage

Alcohol consumption

Cultural venues

LIST OF TOPICS 1997

Art and craft purchases

4 Contains data on community attitudes to police services.

5 Contains data on the anticipated purchases hv households of major items in
the June quarter 1998.

6 Contains data on the main source of energy used by households for water
heating, cooking and room heating.

7 Contains data on the sporting and physical activities undertaken by persons
aged 18 years and over for a club or association in the last 12 months.

8 Contains data on technology in the home, with a focus on computer
equipment and usage.

9 Contains data on the consumption of alcohol in the last week.

“

10 Contains data on cultural venues in South Australia that were visited in the
last 3 years by South Australian usual residents.

2 This publication also presents summary data collected from the February 1997
to November 1997 PSM surveys on:

12 Contains data on the purchase of hand made art and craft in the last 3
months.

R R R R R R R R I I R R I R R N N R N R R X
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EXPLANATORY NOTES continued
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SCOPE AND COVERAGE

SAMPLE SIZE

EXPECTED SAMPLE DISTRIBUTION

DATA COLLECTION

-o..n.-..-..o..-o-.o-o--o--.-o.-..o.---o--..n--..-o..co-.-nao-.u..n--.o-n-

13 The survey covers rural and urban areas across all States and Territories of
Australia, except sparsely settled areas. All persons living in non-private dwellings
are excluded. All usual residents in private households are included in the PSM.

14 For each quarterly survey, an initial sample of approximately 4,000 private
dwellings is chosen. This sample is generally sufficient to provide quarterly data
for Australia and annual data for the States and Territories at an acceptable level
of accuracy and reliability after allowing for sample loss through factors such as
vacant dwellings inadvertently selected in the sample, non-contacts, persons out
of scope, etc.

15 Details of the approximate sample distribution for a quarterly PSM are set
out below:

P I N A R I A

New South Wales 482
Victoria 416
Queensiand 375
South Australia 375
Western Australia 375
Tasmania 375
Northern Territory 250 -
Australian Capital Territory 375
Total 3023

P R R A A I

16 Information is obtained in the PSM by personal interviews with adult
members of selected households. Interviewers for the PSM are obtained from a
panel of trained interviewers who have extensive experience in conducting

household surveys.

17 The willing cooperation of selected households is sought. Measures taken to

encourage cooperation and maximise response include:

® advice to selected households by letter, accompanied by an information
brochure, explaining that their dwelling has been selected for the survey, the
purposes of the survey, its official nature and the confidentiality of the
information collected.

® through call-backs and follow-up at selected dwellings every effort is made to
contact the occupants of each selected dwelling and to conduct the survey in

those dwellings.

ABS » POPULATION SURVEY MONITOR + 4103.0 ¢« FEBRUARY 1998
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EXPLANATORY NOTES continued
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ESTIMATION PROCEDURE

18 Estimates obtained from the survey are derived using a complex ratio
estimation procedure that ensures that the survey estimates conform to an

- independently estimated distribution of the total population by age, sex and area,
(rather than to the age-sex-area distribution within the sample itself). The
estimation procedure is designed to adjust estimates in such a way as to reduce
any non-response bias by adjusting the weights of persons' records in each
age-sex-area cell to compensate for under-enumeration in that cell.

19 Expansion factors or 'weights' are inserted into each person's record to
enable the data provided by these persons to be expanded to provide estimates
relating to the whole population within the scope of the survey.

RELIABILITY OF ESTIMATES

20 The two types of error possible in an estimate based on a sample survey are:
® Non-sampling error which arises from inaccuracies in collecting, recording and
processing the data. The most significant of these errors are:
misreporting of data items
deficiencies in coverage
non-response
processing errors

Every effort is made to minimise these errors by the careful design of
questionnaires, intensive training and supervision of interviewers and efficient
data processing procedures.

® Sampling error which occurs because a sample, rather than the entire
population is surveyed. One measure of the likely difference resulting from
not including all persons in the survey is given by the standard error (see
Technical Notes pages 19 and 20).

I I R N N I I N I A I A N N R R I I I I R R I R R A R R N N R RN RN R RN
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TECHNICAL NOTES SAMPLING VARIABILITY
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1 As the estimates in this publication are based on information obtained from
occupants of a sample of dwellings they are subject to sampling variability, that is,
the estimates may differ from those that would have been produced if all
dwellings had been included in the survey. One measure of the likely difference
is given by the standard error (see table Al, page 20), which estimates the extent
to which an estimate might have varied by chance because only a sample of
dwellings was included. There are about two chances in three (67%) that a
sample estimate will vary by less than one standard error from the number that
would have been obtained if all dwellings had been included, and about 19
chances in 20 (95%) that the difference will be less than two standard errors.

2 Another measure of the likely difference is the relative standard error (RSE),
(see table A2, page 20) which is obtained by expressing the standard error as a
percentage of the estimate. The RSE is a useful measure in that it provides an
immediate indication of the percentage of errors likely to have occurred due to
sampling.

3 From table 5 an estimated 218,800 households intend to purchase a computer
in the June quarter. Referring to table Al of standard errors (on page 20), an
estimate of 218,800 has a standard error of approximately 18,300. There are two
chances in three that the number that would have been produced if all dwellings
had been included in the survey is between 200,500 and 237,100 (i.e. 218,800
plus or minus 18,300). There are about 19 chances in 20 that the number lies
between 182,200 and 255,400 (i.e. 218,800 plus or minus 36,600).

4 Particular care should be taken when comparing figures. It is not correct to
assume that an apparent difference between figures is actually significant. Such
an estimate is subject to sampling error. An approximate standard error (SE) of
the difference between two estimates (x—y) may be calculated by the following
formula:

SE(x-y) = J [SE)) +[SEQ)]?

While this formula will only be exact for differences between separate and
uncorrelated characteristics of sub-populations, it is expected to provide a good
approximation for all differences likely to be of interest in this publication.

5 As the table of standard errors shows, the size of the standard error increases
with the size of the estimate. However, the smaller the estimate the higher the
RSE. Thus, large estimates will be relatively more reliable than smaller estimates.
Very small estimates are subject to such high standard errors (relative to the size
of the estimate) and their value for most practical purposes is unreliable. In the
tables in this publication, only estimates with RSEs of 25% ar less and .
percentages based on such estimates are considered sufficiently reliable for most
purposes. However, estimates with standard errors of greater than 25% have
been included and are preceded by an asterisk (e.g. *2.8) to indicate that they
should be treated with caution and viewed as being merely indicative of the
magnitude involved.

6 This publication contains tables which relate to different populations. Standard
errors may vary depending on the population and care should be taken to use
the appropriate columns in tables Al and A2.

7 For tables 1,2,5,6,7,9, and 10 the columns headed HOUSEHOLDS - Feb 1998 -
Aust should be used.

8 For tables 3,4,8,11 and 12 the columns headed PERSONS 18+ YEARS - Feb
1998 - Aust should be used.

T e P R R R RN RN R A R RIS A A R L A R AR A A A
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TECHNICAL NOTES SAMPLING VARIABILITY continued
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9 For table 13 the column headed PERSONS 18+ YEARS - Feb 1998 - SA should
be used.

10 For table 14 the column headed PERSONS 18+ YEARS - 1997 - Aust should be
- used.

l \ 1 STANDARD ERRORS OF ESTIMATES

N O WA R OB R A Y ALY AL B AT AN ATEATAAT ARSI AN AR ASPAN AN O NN

PERSONS 18+ YEARS HOUSEHOLDS

Size of Feb 1998 Feb 1998 1997 Feb 1998
estimate Aust SA Aust Aust
000 ‘000 '000 '000 ‘000
10 6.6 5.0 3.5 4.7

20 9.4 6.8 4.9 6.7

50 14.5 9.9 7.6 9.9
100 19.7 12.9 10.4 13.3
200 26.5 16.5 13.9 17.8
500 38.5 231 20.2 ~25.2
800 46.1 27.0 24.2 29.5
1000 50.4 29.0 26.5 323
1500 57.1 334 30.0 371
2 000 65.0 36.2 34.1 41.8

€0 2 80 4B B KNG KOG 4GP 6T LA AGILEDSCIEIIEPIAEPNLIINIDIOGIOPILO L

l \ 2 RELATIVE STANDARD ERRORS OF ESTIMATES

N S RGP E LY AN A AR AR LA EAT AN R RS IE AN ANART AP RAY AR A

PERSONS 18+ YEARS HOUSEHOLDS

Size of Feb 1998 Feb 1998 1997 Feb 1998
estimate Aust SA Aust Aust
‘000 % T % % ; %
10 66.5 49.5 35.0 471

20 47.0 33.9 245 333

50 29.0 19.8 15.2 19.8
100 19.7 12.9 10.4 13.3
200 133 8.3 7.0 89
500 7.7 4.6 4.0 5.0
800 5.8 3.4 3.0 3.7
1000 5.0 29 2.7 3.2
1 500 3.8 2.2 20 2.5
2 000 3.3 1.8 1.7 2.1

R R R R R I R R R R
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GLOSSARY
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Age

Art

CD ROM equipment

Character/image reader

or scanner

Computer

Consumer expectations

Craft

Cultural venues

Digital Versatile Disks

First home owners and
first home buyers

Household

Household income

Households intending to
purchase

Modem

.ln.i.pl.o.lououon.‘lao!c-...oolo-lot--.t-.»o-.o...o.a.-‘o.‘.a.lniolliol.

The age of persons on their last birthday.

Includes hand made paintings, sculptures, original photographs/prints, and
drawings.

Compact Disc Read Only Memory. Compact disk drives read digital data for use
by a computer.

Devices which scan a page of printed text or graphics and turn them into a form
which can be read by a computer or communications network.

Portable, desktop and dedicated computers, and items such as pocket computers
or 'personal organisers' which can be plugged into larger computers, are
considered to be computers if they are usually in working order.

See 'Households intending to purchase’.

Includes hand made pottery, garments, woven or printed textiles, glass, jewellery,
furniture, wood, metal and leather goods.

Includes art galleries, museums, and libraries.

DVD-ROM format is intended to distribute computer games and other software
as well as a medium for distributing films. A DVD-ROM disc has 12 times the
capacity of a CD-ROM disc providing superior graphics and sound to computers.

Households who own or are purchasing their home and who have never
previously owned a dwelling.

A group of one or more persons in a private dwelling who consider themselves to
be separate from other persons (if any) in the dwelling, and who make regular
provision to take meals separately from other persons, i.€. at other times or in
different rooms. Lodgers who receive accommodation but not meals are treated
as separate households. Boarders who receive both accommodation and meals
are not treated as separate households. A household may consist of any number
of family and non-family members.

Household income is the sum of personal income from all members of the
household aged 15 years and over. Personal income is gross income from all
sources and includes government pensions/benefits, workers compensation,
royalties, rent, etc. It excludes money from the sale of assets, gambling, lottery
wins, gifts, bequests or lump sum settlements. '

A household in which any person within the household expects to buy, pay for
or make some payment towards an item with an individual worth of $200 or
more for a household item or $500 or more for other items. Planned purchases
must be for the period 1 April 1998 to 30 June 1998.

Boxes which connect the computer to a telephone system which enables
communication between two computers.

ABS + POPULATION SURVEY MONITOR » 4103.0 « FEBRUARY 1998
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GLOSSARY continued
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Organised sport  Sport and physical activities that are organised by a club or association.

Peripheral equipment  Peripheral equipment includes equipment which must be plugged into a
computer, eg. printers, character/image readers or scanners, CD ROM
equipment, modems and other equipment such as additional keyboards and
external disk or tape drives.

Police services  Services provided by officers of Federal and State police departments.
Printer  Devices used for printing computer output on to paper.
Private renter  Private renters rent their home from a private landlord or real estate agent.

Public renters  Public renters rent their home from a government agency whose main activity is
to provide housing to the public. This does not include government
departments that provide housing to their employees.
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FOR MORE INFORMATION. .. ‘

The ABS publishes a wide range of statistics and other information on Australia’s
economic and social conditions. Details of what is available in various publications
and other products can be found in the ABS Catalogue of Publications and
Products available from all ABS Offices.

ABS Products and Services

Many standard products are available from ABS bookshops located in each State
and Territory. In addition to these products, information tailored to the needs of
clients can be obtained on a wide range of media by contacting your nearest ABS
Office. The ABS also provides a Subscription Service for standard products and
some tailored information services.

National Dial-a-Statistic Line
0055 86 400

Steadycom P/L: premium rate 25¢/20 secs.
This number gives 24-hour access, 365 days a year, for a range of important

economic statistics including the CPI.

Internet
http://www.abs.gov.au

A wide range of ABS information is available via the Intemet, with basic statistics
available for each State, Territory and Australia. We also have Key National
Indicators, ABS product release details and other information of general interest.

Sales and Inquiries

client.services@abs.gov.au

National Mail Order Service (02) 6252 5249
Subscription Service 1300 366 323
Information Inquiries Bookshop Sales
CANBERRA (02) 6252 6627 (02) 6207 0326
SYDNEY (02) 9268 4611 (02) 9268 4620
MELBOURNE (03) 9615 7755 (03) 9615 7755
BRISBANE (07) 3222 6351 (07) 3222 6350
PERTH (08) 9360 5140 (08) 9360 5307
ADELAIDE (08) 8237 7100 (08) 8237 7582
HOBART (03) 6222 5800 (03) 6222 5800
DARWIN (08) 8943 2111 (08) 8943 2111
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Client Services, ABS, PO Box 10, Belconnen ACT 2616
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